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Fact sheet: Platform Tool Kit 
 

 What is the „Platform Tool Kit“? 
Framework / technical platform for enabling newspapers to provide own mobile services 

 
 Target Group: 

Regional and national newspapers 
 
 Business Model: 

News Agency provides technical platform and support; b2b subscription model plus 
revenue share 

 
 Technologies: 

Web application, interfaces to various SMS gateways, integration of MMS & WAP services 
under way 

 
 Commercial Status: 

Started in February 2005, Customers: 12 regional Newspapers with a total circulation of 
app. 3 Mio 

 
 Implementation by: 

dpa-infocom, arvato systems 
 

 User Feedback: 
End user interest especially in 
raffles, votings and sport tickers, 
Starting with simple SMS-based 
services publishers introduce end 
consumers to more compelling 
mobile services 

 
 Marketing Issues: 

high interest of regional publishers 
in the PTK to  

 bring the newspaper closer to 
their readers, 

 offer convergent advertisement 
solutions, 

 reach the younger generation,  
 set up new distribution channels 

 
 Innovation: 

PTK enhances diversity in mobile 
media by lowering entry barriers 
for regional media houses 


